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The GEO. W. CHILDS 5c. Cigar is beyond dispute the most 


marvelous success of the age 


Just look at the way the sales have grown: 
Geo. W. Childs cigars sold in 1894 
Geo. W. Childs cigars sold in 1895 
Geo. W. Childs cigars sold in 18% 
Geo. W. Childs cigars sold in 1897 
Geo, W. Childs cigars sold in 1898 
GEO. W. CHILDS cigars sold in 1899 


For the last two months the sales have been at the rate of 75,000,000 a year. 
We hope to so increase our facilities that for the year 1900 we can make our sales a full 


ONE HUNDRED MILLION CIGARS. 


It has never been a question as to how many GEO, W. CHILDS 5c. cigars could be sold. ff 
but how many we could manufacture, for we can always sell more than we can make. 


It is a GENEROUSLY GOOD record that no other cigar can equal. The 
quality of the cigar is the secret of its success. 


METROPOLITAN TOBACCO CO,, HARBURGER, HOMAN & CO., 
DISTRIBUTORS. MANUFACTURERS. 





















GASSER es SEE aaa a 
ee a a ef 


THE CIGAR STORE MAGAZINE 





3 ; 
ee EE EEE EEE 


THE NEWEST 


TURKISH GIGARETTE 
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ABSOLUTELY 


NON-POISONOUS, 





GOLD and SILVER. 


‘he latest invention in Cigarette 
Wrappers is a wrapper 


Made of Precious Metal. 


It overcomes the disagreeable odor 
caused by the burning of the paper 
in the common cigarette and leaves 
nothing but the full bouquet and 
aroma of the tobacco. The smoker 
experiences no unpleasant taste, nor 
throat irritation. The cigarette will 
not stain the fingers as the wrapper 


Price 20C. 


TICS 25. 


contains no carbolic acid, which is a 
necessary element in the manufacture 
of all paper. The ashes will not drop 
off, as they remain encased in the 
metal, aud the cigarette will not stick 
to the lips. 


Hm 
The tobacco is the finest grade 
of Turkish ever imported into 
the American market, and is per- 
fectly blended by one of the best 
experts Inthis country. .° ° 





: RichmondsCigarette Co. 


——INCORPORATED — 


GENERAL OFFICES: 213-215 West 20th Street, New York. 
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B. SHARP, 


HIGH-GRADE 


Cigars, 


10 COMFORT ST., 
Goldton, Cal. 


EXACT SIZE, 1 1-6 X 1 1-2 INCHES, 











YOUR NAME ON 


1000 vageis FREE 


With a Year's Subscription to 


The CigarStoreMagazine’l. 





JUST 
HOW 
THEY 
LOOK 


Y. D. WAKE, 


DEALER IN 


1000 PURCHASE ST., 
Priceville, Ok. 





FINE CIGARS 


The Only Magazine Issued Solely 
in the Interests of the Retailer 
and His Customers. 


Thousands of the most successful retailers 
the country over are already subscribers, 
because the magazine is instructive and val- 
uabletothem. Those who are not subscrib- 











Showing the exact size of Gummed Labels, 
1000 of which are given with each subscription 
at $1.00 per year. 

These little business-pushers can be used in 
a thousand ways—stick ’em on boxes of cigars, 
cigarettes, matches, packages of 


ers we ask to examine the magazine and note 
what the trade says of it. 


We solicit the subscription of every 
intelligent cigarman in the land. 


May we not have yours? 





tobacco, etc., keeping your name 
before the smoking public, adver- 


A. PUSHER’S 


Read What Others Say. 


tising your store and increasing RA 
your regular trade. We use only ICIGAR STORE “The best publication in the trade,” 


the best gummed paper, so they 
will not stick together, break or 
curl. They are plainer, handier, 
cleaner and more showy than a 





EVERYTHING A 
SMOKER WANTS. 


Smokeupolis, - - P. Q. 


L. W. COON, NEW YORK. 

“My customers find it interesting 
and prefer it to any other trade 
paper,” M. GROSSMAN, NEW YORK. 








rubber stamp and may be used in 
many places at the same time; are also used as 
price-marks, and on paper and envelopes, etc. 
We make ONE SIZE ONLY, as shown, and only 
in assorted colors. No variation in size or color 
is possible. Labels forwarded by prepaid mail 
in a handsome box in about 10 days. 


Quantity and Quality at Lowest Prices. 
ns 1,000 Gummed Labels, $1.00 


tion tothe 3,000“ = 2.00 
garstore 6999  ** — 3.00 
Ma 7 

vik 10,000 “ “ 4,00 


SEND CASH WITH ORDER. STAMPS ACCEPTED. 

The less reading a label contains the better 
it will look. Write plainly, giving full address 
and order to-day. 


THE CIGAR STORE 


MAGAZINE CO., 
TIMES BUILDING, NEW YORK. 


WE REFER TO ALL COMMERCIAL AGENCIES, AND BANKS AND EXPRESS COM- 
PANIES IN NEW YORK. 
SEND POSTAL FOR SAMPLE LABELS-—-THEY’RE FREE, 


“Tt is always full of valuable and 
timely suggestions and I prize it 
very highly,” C. M. HARDEN, LYNN, MASS. 

“Tt should be in every retailer's hands,” ED. KOL- 
MAN, CHICAGO, ILL. 

“I highly recommend it to the retailers,” L. ROS- 
ENBAUM, NEW YORK. 

“We got stuck on it and consider it a bargain,” 
H.C. WILD & 





CO., KANSAS 

MN L WUSTLE: [f= 
CICA RS “Your valua- 
ble suggestions 


ane on window 
TO BACCO 9| @ressing doub- 
Blissville, Me. 


“The best investment ] ever made,” 
LOUIS SMIES, CRIPPLE CREEK,COL. 
“No cigar store com- 
plete without it, 
ideas enough in 
a copy tw lasta 
month,” D. PROW- 
LER, NEW YORK. 








last week,” 
PETERSON 
BROS., BUF- 
FALO, N. Y. 


ANDY SMART’S 


Smoke Shop, 
17 Prosperity Ave., 
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Henry Clay »* Bock & Co. 


— LIMITED — 
Che Havana Cigar and Cobacco Factories, Limited, Havana, Cuba. 
PAID UP CAPITAL, $7,000.000 GOLD. 


CIGAR FACTORIES: CIGARETTE FACTORIES : 


Henry Clay, Bock & Co., La Inti- Henry Clay, Bock & Co., La Espano- 
midad, La Espanola, La Corona, la, La Legitimidad, La Honradez, 
Estella, La Rosa de Santiago, La Corona, La Hidalquia, 
La Flor de Naves. El Comercio, 


Annual Output... .Over 85 000,000 Vigars. Annual Output... . 1,200,000,000 Cigarettes. 
ADDRESS ALL COMMUNICATIONS TO 


FERDINAND HIRSCH, 32 Broadway, NEW YORK. 


Cable Address: ‘‘CLAYBOCK.’’ New York. 
Sole Representative for the United States and Canada. 


LONDON OFFICE : HAVANA OFFICE: 
Dashwood House, 9 New Broad St. 94 O'Reilly. 
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KEU WEST HAVANA GIGARS. 
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THE ONLY MONTHLY MAGAZINE ISSUED SOLELY IN THE 


INTERESTS OF THE RETAILER AND HIS CUSTOMERS. 


VOL. V. 


NEW YORK, SEPTEMBER, 1900. No. 3. 


WINDOW DRESSING AND 
<Q STORE ADVERTISING. 


VERYTHING seems to 
point to an excellent state 
or condition of business 
in the near future, and 
this month should see 

| matters moving along in 
| . good fashion, and shap- 
§ §©ing themselves for a brisk 
fall trade. The coming 
presidential election, the 
almost universal opinion 
seems to be, will affect business but 
little, and considerably less than is 
usually the case with a presidential 
campaign. The general state and tone 
of business throughout the entire 
country is most prosperous—more 
labor is being employed and at better 
wages, and times are better than at 
any previous period in the history of 
the country. Our exports, bank state- 
ments, commercial agencies, statistics, 
etc., all tend to prove this conclusively, 
and the indications are that the gen- 
eral prosperity of the country will 
continue to improve for many years 
to come. 





R 


Now, Mister Man, you certainly 
want to secure your share of business 
and increase your bank account 
through fair and square dealings, and 
it is not necessary to be told or urged 


that in order to accomplish this result 
you must do something yourself—as 
it depends almost wholly upon your 
own efforts and your plan of cam- 
paign. 

Supposing that you are able to 
“hold” your regular trade by contin- 
ually striving to please your patrons 
and give them good goods at a fair 
price and are still making only a fair 
living on your present profits. 

Following this hypothesis, it may 
readily be seen that by increasing your 
“regular” trade, the profits of. your 
business will be increased accordingly. 

It is quite possible that you knew all 
this before, but do you know how to 
increase your regular trade? 


x 


The secret lies in your show window 
or window display, through which you 
can reach every smoker or tobacco 
user in your section of the city or 
town in which you are located, and 
also the transient trade that passes 
your store. 

A catchy window display will arrest 
the attention of passers-by, and by 
constantly changing your window dis- 
plays and introducing occasional nov- 
elties it will be found to pay a hun- 
dredfold, and the accidental new face 
that you notice over your counter will 
be multiplied many times over, and 





a 
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prove to be a regular thing rather than 
a special incident. 

Remember, your window displays 
and work—hard work—will work 
wonders. 

A few goods well displayed will 
prove more effective than a lot of 
goods poorly displayed. 

A happy or fetching announcement 
or bulletin, well placed, will also help 


matters. 
4 


Many times, in preparing placards 
for the window or store, the cigar 
label may be attached or pasted to the 
card, and will have the effect of bright- 
ening it up and making it more at- 
tractive. Handsome lithographs or il- 
lustrations may also be cut out and 
used to good advantage, as a neat pict- 
ure always a-tracts more or less at- 
tention, and may be used as follows: 


: ALL RIGHT! 
She’s Up to Snuff. 

: YOU MAY 
; PINCH HER 








Don’t be biased in your opinions or 
like the man who “knows it all,” but 
give this plan a good, fair trial, and 
follow up your receipts closely and 
see if your sales do not show an in- 
crease. 

The store should be fully in keep- 
ing with the window display—neat 
and clean as a new pin— and, when a 
new customer happens in, treat him so 
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he will remember you, and he will 
come blocks out of his way to call 
again—provided you give him the best 
in the store for the money. 

Some retailers have been known to 
“‘soak”’ a transient customer, because 
he’s a “transient” and they never ex- 
pect to see him again, and the chances 
are a thousand to one that through 
such treatment they never will. 


4 


The political excitement has un- 
doubtedly caused M. Schlesinger, 416 
Broadway, New York, to make use of 
the following : 


NO MATTER WHO IS 


ELECTED 


OUR 
** 416” 5c. CIGAR 


> WILL RUN INVARIABLY 
AS GOOD AS MANY 
10 CENTERS, 


ebeeeeccdneone - £02088 6d a4 4,08 


C. H. Paxton, manager for W. H. 
Sanders, 379 Sixth Ave., New York, 
uses this bold announcement in his 
show window: 


45,000 CIGARS 
>: WARRANTED LONG. HAVANA 
FILLER, FINEST SUMATRA 
WRAPPER, COST TO MAKE, 
$65 PER 1000 
REDUCED TO 
$5.00 PER HUNDRED 


Recently a fetching display of pipes 
was seen in the window of a live cigar 
concern on Nassau St., New York, 
which resulted in a ready sale of a 
large lot of pipes which had been 
marked down for the occasion. The 
display consisted of innumerable pipes 

















suspended from the ceiling or top of 
the window with black silk thread, and 
to cach pipe was fastened a pair of 
white paper wings, which gave the un- 
usual appearance of a lot of flying 
pipes. In the center of the window 
and back from the glass a few feet, the 
following placard appeared: 


ee 


TOO MANY PIPES! 


AWAY THEY FLY 


AT 25C EACH, 


THEY’D FLY FAST 
AT FIFTY, 


ey 


This is an attractive idea and can be 
put to good use by any cigarman, as 
the wings can be easily cut out of stiff 
writing paper with a pair of scissors 
after a little practice, and attached to 
the pipes with a ribbon band or piece 
of twine. 

x 


A. B. Johnson, the cigarman of 21 
Lafayette Ave., Detroit, Mich., has a 
blackboard in front of his door, on 
which is very neatly lettered the fol- 
lowing announcement : 


CO C2 Op 06d 6 CeeVerieo® Oe eb Oe ee €% 


- OUR CONFIDENCE 
CIGAR IS YOURS : 
AT FIVE; NOT AT 


5S O'CLOCK 


BUT FIVE CENTS, 


ee ee 


Pictures of interest are sometimes 
placed in the show window to good ad- 
vantage, as in the case of C. A. Laredo, 
the cigarman at 42-44 E. Houston St., 
New York, who has a series of four 
pictures of a Spanish bull fight as a 
center piece to the display, which is 
flanked on each side by open boxes of 
cigars, tastefully arranged. 
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A general announcement, and one 
that may be prepared with little or no 
trouble and which would prove some- 
what of a novelty, may be gotten up as 
appears hereafter, attaching the pipes 
and cigars to the card as shown. A 
bright red card, neatly lettered in a 
varnish or shiny black, will stand out 
well, and show off the pipes and cigars 
to the best advantage. 


oe eee eee eee eee eee eee eeeeersr es 8 He 


: We Sell 


: GOOD GOODS | 


Only. 


EVERYTHING FROM 





CLAY PIPES 
TO 

PERFECTOS. 

AT PRICES 


TO SUIT YOU. 





wees eee ek es ee ee ee 2 


A large watermelon was recently 
the window attraction in the cigar 
store of H. Bamberg, the well-known 
cigarman of Columbia, S. C., over 
which was displayed a card inviting 
everyone to guess the number of 
“seeds” contained in the melon. The 
guessing contest was decided by re- 
moving all the goods from the win- 
dow and “turning loose’ several little 
coons on the melon. The fun was 
watched by a large crowd of interested 
spectators, and in an incredibly short 
time all that remained in the window 
was scattered watermelon rinds and 
1,021 seeds. Two of Mr. Bamberg’s 
customers having guessed this num- 


| 
| 
| 
| 
| 
| 
| 
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ber, a box of fifty cigars was divided 
between them. The scheme was 
unique, effective and cheap advertis- 
ing, and jumped the sales in a most 
satisfactory manner. 


* 


Some catchy and attractive window 
announcements have been seen in Buf- 
falo, N. Y., lately. The following ap- 
peared in a well-known cigarman’s 
window: 


eee eee eee eee eee 


| CIGARS 


TO SMOKE 
AT PRICES 
THAT 4 


DON’T BURN 


ee 


Another Buffalo card read: 


SMOKE UP! : 


THIS 
MEANS 


eeeeceeeeseeeeeee seeseeese ese 


Many of the cigarmen in the Bison 
city also have a craze for campaign 
buttons, and are giving one away to 
every purchaser of a cigar, the smoker 
taking his choice of either a Repub- 
lican or Democratic button, and the 
indications are that Buffalo will go 
largely Republican. 





Mr. Newlywed—I saw your old 
lover on the street to-day, looking aw- 
fully blue. , 

Mrs. Newlywed—I hope you tried 
to cheer him up. 

_Mr. Newlywed—Oh, yes. I showed 
him my buttonless shirt and that new 
tie you bought me.—Jud ge. 





Cigarettes Scored. 


HE Syracuse Post-Standard re- 
lieves its mind as follows: “It is 
impossible to discover much sub- 

stantial sympathy in anybody’s mind 
for cigarettes, from a commercial, 
economical, moral, hygienic, zsthetic 
or any other standpoint. 

“Tt is commonly believed that they 
not only scent your pockets, soil your 
clothes and make a chimney of your 
nose, but that they are smoked tov 
much by infants who ought not to 
smoke at all, and that they tend to 
make of growing boys mere hollow 
chested loafers in pool rooms and such 
like. When the trust got hold of the 
product the last straw was added and 
no one but the trust and the cigarette 
smokers cared what happened. 

What has happened is exactly what 
cigar and tobacco men and the protest- 
ing relatives of cigarette smokers 
might be expected to wish, namely, a 
falling off in the sale of cigarettes 
amounting to more than 25 per cent. 
as compared with last year. 

“Of course there is no telling where 
this money went to, but one may safe- 
ly wager that most of it was laid out in 
more manly and wholesome expend- 
itures.” 


The Match Habit. 


“Won't drink, eh?” said the friend, 
“T’ll buy you a cigar, then. I know 
that’ll hit you.” 

“All right,” replied the inveterate 
smoker, “we'll go up to Smith’s.” 

“There’s Jones’ just across the 
street. Are his cigars not as good as 
Smith’s ?” 

“Oh, I guess so, but Smith keeps 
a whole box of matches on the counter, 
and you can take all you want.” 





Jarley—Don’t you think they carry 
the tipping system to extremes here?” 
Willoughby—I should think they 
did. Why, it’s got so bad that you ac- 
tually have to tip your hat to bow toa 
lady.”—Harvard Lampoon. 
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$100 Revenue Tax Discussion, 


OULD an International Revenue 
Tax of $100.00 per annum 
more or less, for every dealer 

in cigars, tobacco, etc., be beneficial 
to the trade? This query has been 
answered ‘‘ Yes,” and ‘‘No,” by 
many of the leading retailers, whose 
opinions are given below. 

Think it over carefully and let us 
have your opinion 

” 


“Yes; it would do away with sales 
in barber shops, restaurants and other 
places where cigars are put on con- 
signment by unscrupulous jobbers. 
Decidedly yes.” 

I. Simon, 1123 Broadway, New York. 
. 


“Yes; it would benefit the trade, 
and drive out illegitimate competi- 
tion.” 

E. J. Parks, with Morgan Marshall & 
Co., New York. 
" 

“Would not benefit; this does not 
uphold the theory of live and let live; 
the additional expense would not be 
returned.” 

Max Kauber, 699 Broadway, N. Y. 

* 


“Yes; would benefit the regular ci- 
gar stores, and cut down the ‘weeds’ 
that hinder trade growth; would im- 
prove things generally.” 

Danton, with John L. Sullivan, N. Y. 
* 

“Yes; it would do away with many 
small stores that injure the trade by 
selling poor cigars; also stop street 
peddlers selling bad smokes.” 

F. C. Cannon, 663 Broadway, N. Y. 

. 


“No; the majority of business men 
do not patronize the small stores, 
which, it is claimed, harm the trade.” 
A. DeBraekeleer, 744 Broadway, N. Y. 

. 


“Not in favor of a hardship for the 
‘little’ man; it would force out many 


an honest man who is just making his 
living. It is not just—would act same 
as $800 liquor tax.” 
Ed. Deutsch, 1267 Broadway, N. Y. 
® 
“Yes; would keep out smaller peo- 
ple who cut prices, and improve legiti- 
mate places, and turn trade into proper 
channels.” 
E. Coblitz & Son, 1189 B’way, N. Y. 
” 
“Yes; but it would bar out the poor 
man, and help the rich one.” 
Samuel Ballenberg, 1315 B’way, N. Y. 
* 


“No; it would make only a few less 
dealers and mean a big loss to many 
small ones, taking away $100 that 
goes for necessaries of life. No busi- 
ness should be taxed for the benefit of 
a few and a loss to the many.” 

H. J. S. Browne, Herald Square Ho- 
tel, New York. 
» 


“Yes; would stop cigar sales in 
drug stores, gin mills and small places 
that do a very small business and hurt 
legitimate cigarmen.” 

Jacob Hein, 1309 Broadway, N. Y. 
¥ 


“No; cigarmen are jealous and will 
try to suppress competitors by fair 
means or foul; this will not stop price 
cutting nor help any stores in business 
thoroughfares. It is an unnecessary 
burden; but a tax on cigarettes would 
help cigar sales.” : 

D. Adler, with L. Adler, 60 W. 34th 
St., New York. 
z 


_ “Would do no good. The cigarman 
is already overburdened with excessive 
rents and small profits.” 


Fred. Kahn, 9% W. 26th St., N. Y. 
J 


“No; such a law would bring about 
much underhand work; many would 
sell cigars without paying the tax.” 
I.-C. Istel, 821 Broadway, New York. 











Costly Cigars. 
Ragen ARS that are said at $2 each do 
not enjoy a heavy sale. The 


chief demand for them is 
about the holiday season, and 
such cigars are most commonly 


bought to give away. These and 
other very high-priced cigars, such 
as sell at $1.50 and $1 apiece, come in 
trim boxes containing five, or ten, or 
twenty-five. But while such cigars 
are mostly imported and sold in the 
holiday season, they may be found on 
sale and more or less of them are sold 
the year around. They are sometimes 
sold for wedding gifts, and for ban- 
quets, and for special costly dinners, 
where the guest would be more likely 
to put one of these cigars, when they 
were served, in his pocket, as a souve- 
nir of the occasion, than to smoke it; 
for many of these very costly cigars 
are very large, and more of a smoke 
than a man might want to take. 

These very expensive cigars are of 
the finest and costliest. tobacco, and 
are made with the greatest care by 
cigarmakers. of the highest skill; there 
are only a few men who can make 
them at all, and these get very high pay 
for their work. It might be that the 
mere cost of the labor on the most ex- 
pensive of these cigars would be fif- 
teen or twenty cents each. Nearly all 
of them large; most of these costly ci- 
gars are also graceful in shape, but not 
all of them are. There is, for instance, 
a two-dollar cigar that is rather clum- 
sy in its outlines; it is longer than the 
ordinary big cigar, much thicker, and 
in its general build a stubby, chunky 
cigar. But while one may or may not 
admire its type, the cigar itself is made 
with the utmost perfection of work- 
manship. There is, for further exam- 
ple, another costly cigar that is big, al- 
most straight-sided and cylindrical in 
form, and stubby at both ends ; certain- 
ly not of a very beautiful model; but 
the cigar itself is simply perfect in its 
form. The same is true of all these 
costly cigars. Whatever the type may 
be, homely or graceful in outline, the 
workmanship displayed in the making 
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of them is uniformly faultless, and not 
only is each cigar in every way per- 
fectly made, but the cigars in a box 
will be found to be in every way per- 
fectly matched. These costly cigars 
represent, in fact, the highest art in 
cigar making. 

Such cigars may be found in the 
showcase, duly labelled, at $1 and 
$1.25 and $1.50 and $1.75 and $2, and 
there are some sold in the ordinary 
way to smokers. There is now and 
then a smoker who likes that kind of a 
big, heavy smoke, and who comes in 
and buys a $2 cigar, and lights it up. 
The purchaser is quite as likely to be 
somebody with plenty of money who 
is feeling cheerful over a good dinner, 
but while such cigars are sold at re- 
tail, there is not often occasion to hand 
them out to a purchaser. As a matter 
of fact, there are not many men who 
pay a dollar or more for a cigar. No 
matter how much money a man has, or 
how fond he may be of smoking, he 
hesitates to pay a dollar for a smoke. 
For that matter, very good cigars can 
be bought for less than a dollar apiece, 
and the vast majority of the fine and 
costly cigars sold are at prices below 
that. There are cigars that are sold at 
75 cents, 65 and 60 cents each, and 
such cigars find their way out of the 
showcase oftener. But the sale of 
cigars at these prices could by no 
means be described as common. Men 
do come in and buy cigars at such 
prices and light themi up and smoke 
them ; but still there is no place where 
men run in as a common thing and buy 
sixty and Seventy- -five cent cigars and 
fire up on ’em as they would on stogies. 
It is not until a lower price still is 
reached, in the fifty-cent cigars, that 
the costly cigar becomes an article of 
comparatively common consumption. 
And indeed 50 cents is about the top- 
notch price for cigars in the most ex- 
pensive hotels and restaurants. High- 
er-priced cigars may be had, but half 
a dollar for a cigar is about as much 
as men often pay. 

Take them altogether, there are a 
good many cigars sold at half a dollar 














apiece, and yet there are more sold for 
less than that, say for 40 cents and for 
35. There are many cigars sold at 35 
cents apiece, or three for a dollar ; such 
cigars are in some places articles of 
regular and ordinary sale. It might 
be said, in fact, that this is about the 
standard thing in high-priced cigars. 
Then there are cigars at 30 cents, of 
which there are many sold, and then 
comes the cigar that is, after all, the 
one most commonly sold among cigars 
that are described as costly or high- 
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An Oklahoma Cigar Store. 
T may interest our readers to learn 
that Oklahoma Territory boasts of 
a first-class and up-to-date cigar 
store, which is owned and operated by 
Harry W. Robare & Co., at 104 West 
Oklahoma Ave., Guthrie, Okla. 

The front of the interior of the store 
is shown in the accompanying half- 
tone engraving. The two ten-foot 
plate glass showcases, a sixteen-foot 
wallcase, with the glass paneled parti- 
tion at the rear or left of the picture, 








a) 





H. W. ROBARE & CO.’S CIGAR STORE, GUTHRIE, OKLAHOMA. 


priced, and that is the cigar for a quar- 
ter of a dollar. 





“John,” she asked, “do you ever 
play poker for profit?” “No,” he re- 
plied thoughtfully; “the game serves 
as my way of being charitable.”— 
Philadelphia North American. 





“Excuse me, sir; but have you a 
corkscrew about you?” “Sir, do I 
look like a man who opens bottles?” 
“Well, no; you don’t. You look more 
like a man who empties them.”— 
Cleveland Plain Dealer. 


are all handsomely finished in cherry, 
and the two first mentioned are fully 
equipped with the most modern moist- 
ening apparatus. In the rear of the 
store is a billiard hall, with four tables 
of the latest make. : 

The cigar store was opened for busi- 
ness on April 18, 1900, and has been a 
paying establishment from the first 
day. Mr. Robare, whose picture ap- 
pears in the center of the photograph, 
carries one of the largest lines of im- 
ported-and domestic cigars in the terri- 
tory, among which are numbered the 
brands of Herman Cortez, M. Stachel- 
berg & Co., E. Regensburg & Son, 
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Henry Clay and Bock & Co., El Prin- 
cipe De Gales, Emilio Lopez, E. 
A. Kline & Co., with all the 
leading called for domestic brands, 
and also a complete assortment 
of Turkish and Egyptian cigarettes, 
smoking tobaccos, etc. Mr. Robare 
has built up an excellent trade on clear 
Havana goods, on which his sales are 
constantly increasing, and the future 
is very bright for the continued suc- 
cess of the enterprise. 





United States Tobacco. 


HEN the white men first came to 
America they discovered, among 
other. things, the tobacco plant. 

The Indians raised enough tobacco for 
their own use,.and the habit of smok- 
ing was taken up by the Europeans at 
once. Sir Walter Raleigh introduced 
tobacco, together with the perhaps 
more useful potato, into England. 

When the colonists settled Virginia, 
tobacco became the favorite crop; in 
fact, it was so easy to raise and so 
profitable to sell that it was found 
necessary, to prevent a famine, to pass 
laws requiring the planters to raise a 
certain amount of maize for each acre 
of tobacco planted. Every ship that 
sailed to the mother country carried 
large cargoes of tobacco and brought 
back the products of the old world to 
the colonists. 

Tobacco is one of the important 
crops of America to-day, though only 
in recent years has the United States 
come to be considered a tobacco grow- 
ing country. Though the native to- 
bacco is as good as any, it has taken 
the recent troubles in Cuba for us to 
find this out, for, the Cuban crop being 
neglected, smokers were forced to use 
native tobacco, which was found very 
satisfactory. This is not remarkable, in 
view of the fact that many of the so- 
called Havana cigars, made in the 
United States in reality, are manufac- 
tured of native tobacco. 

The annual production of tobacco in 
the United States is close to 500,000,- 
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000 pounds, and from this the govern- 
ment has received in the last twenty- 
five years, as a revenue tax, over a bil- 
lion dollars ($1,000,000,000). The 
largest amount of tobacco is grown in 
Pennsylvania, where over 65,000,000 
pounds were raised last year, and it is 
also a leading product of the States of 
Vermont, Kentucky, Virginia, Illinois, 
Massachusetts, Florida, New York, 
Wisconsin, Ohio and Connecticut. 

The tobacco leaf resembles in shape 
and size the leaf of the rubber plant. 
The plant requires a rich soil and 
plenty of moisture. In Virginia, in 
early colonial times, the planters would 
clear a new field for tobacco every two 
years at least, and the crops raised in 
this alluvial soil were remarkable for 
their luxuriance, and for their fine 
flavor when cured. At the present day, 
while it is impossible to change the 
location of the tobacco fields, fertilizers 
take the place of the virgin soil. 

In northern localities the seeds are 
started under glass, and are trans- 
planted early in the summer. They re- 
quire plenty of water, and careful at- 
tention in weeding and the removal of 


‘insects, the tobacco worm especially, 


which will completely ruin a crop in a 
very: short time if not carefully re- 
moved. 

When the plants are full grown they 
are cut off at the roots with shears and 
hung up to dry in a shed, the sides of 
which are left open to secure a perfect 
circulation of air. In about a month’s 
time the tobacco is properly cured. Re- 
cently a process has been invented for 
curing the leaf in a closed shed, by 
means of hot air forced in through 
glass. This does the work in three or 
four days, and is in some ways better 
than the old process. When the leaf 
has been properly cured and dried, it is 
allowed to season and become slightly 
damp again. The leaves are then 
stripped from the stalks, are sorted ac- 
cording to length and quality, and tied 
into bundles. These are packed in 
cases containing 300 or 350 pounds 
each and are ready for shipment. In 
preparing the tobacco for market the 























greatest care has to be used, as a very 
slight mistake may ruin the crop. The 
government is conducting experiments 
in tobacco curing, in the hope of 
reaching better results in this direction 
than have been obtained heretofore. 

As to the quality of the tobacco 
grown in the various States: The 
Pennsylvania leaf is of a peculiar tex- 
ture, thick and rather gummy. This 
unfits it for cigar wrappers, but as a 
filler it is said to be unequalled. 

The Connecticut leaf is of fine tex- 
ture, good for cigar wrappers, and in 
flavor some experts declare that it 
surpasses the very finest foreign leaf. 
In Ohio the tobacco crop is compara- 
tively new, but results have been most 
satisfactory. In Illinois the crop 
grown in the southern part is made 
into “plug” tobacco; that in the north- 
ern produces good leaf for cigars. 

In Virginia and the Carolinas is 
grown the fine, light colored tobacco 
that is made into cigarettes and the 
finer grades of smoking tobacco. In 
spite of the popular feeling against the 
cigarette, the fact remains that the 
finest tobacco raised is used in their 
manufacture. In Kentucky, also, “cur- 
ley” tobacco used in smoking mixtures 
is raised, while Louisiana furnishes the 
strong “‘perique” which forms an in- 
gredient of many fine mixtures. 

In Florida tobacco has been raised 
for centuries, though at one time it was 
abandoned for orange culture. The 
severe frosts during the winters of 
1894 and 1895, which froze and ruined 
the orange crop just as it was ready for 
shipment, caused the growers to loot: 
for a surer crop, and tobacco was re- 
stored to. favor. Experiments have 
lately been made there with a view to 
producing a leaf equal or better than 
the Havana or Cuban tobacco. These 
experiments seem to be successful, and 
good Florida leaf now commands a 
very high price. 

In Vermont the crop has proven 
quite profitable, and the leaf his been 
largely used in northern and western 
cities for making five and ten cent 
“Havana” cigars. Methods of raising 
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the crop, of course, differ in different 
States, with climatic and soil condi- 
tions. 





Broke Her Name in Two. 


HE lady reporter had been detailed 
to procure the names of prom- 
inent persons in attendance at a 

performance of grand opera. 

“I beg your pardon, madam,” she 
said, approaching one of the ‘occu- 
pants of a private tox, “but will you 
oblige me by giving me your name?” 

“Mrs. Archibald Jo Neeze,” replied 
the lady. 

“Pardon me,” rejoined the reporter, 
“T did not quite catch the last name.” 

“Jo Neeze.” 

“May I ask how you spell it?” 

“Certainly. J-o-n-e-s, Jo Neeze,” 
haughtily answered the occupant of 
the box, and the reporter retired to the 
foyer to fan herself. 





Old Soak (on his way home)—Ha! 
ha! (hic) I have bethought me of a ri’ 
good jest. I will (hic) make b’lieve to 
the goo’ wife thash I’m dshrunk! 





A Bad Cigar vs. Free Matches. 

















Smartleigh—(to friend, who finds 
some difficulty in keeping his cigar 
alight )—I say, old man, what kind of 
matches do you smoke? 
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NEW*YORK, SEPTEMBER, ages 

Politics this fall will affect trade 
little, if any, and the outlook for a 
brisk business is very bright. Be pre- 
pared for it. 


® 
The $100 revenue tax discussion, 
which appears on another page, has 
brought out many bright and unique 
opinions from cigarmen—both for and 
against. 
x 
Would such a tax improve the cigar 
and tobacco trade generally and prove 
beneficial to the retailers ? 
Please give us your views. 


The reason for the advance in price 
of the many brands of plug tobacco of 
the Continental Tobacco Co., which 
was announced herein some time since, 
seems to be accounted for in the re- 
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cent statement of the company, said 
to have caused much dissatisfaction 
among the stockholders. 

4 

A good idea to foil the “Match 

Hog,” as used by a New York cigar- 
man, who has a box of matches on his 
show case, is to place several rubber 
bands across the top of the box, in the 
form of lattice work, so a handful of 
matches cannot be taken from the box. 
Many will ask why the bands are 
placed on the box, and when told, will 
laugh at the “other fellow.” 

td 


Having received many requests to 
register cigar labels, etc., we have 


made -arrangements to handle such 


matters to advantage, in order to ac- 
commodate our subscribers and read- 
ers. We have access to the largest 
and most complete list of registered 
titles in the country,, and our charge 
for registration will be $1. The charge 
for searching a title will be 25 cents. 
Please remember that a remittance of 
$1 must accompany all registrations, 
75 cents of which will be returned in 
case the title is rejected. 





Retailers’ Association. 
New York, Aug. 18, 1900. 

Editor Cicar StoRE MAGAZINE 

Dear Sir—In answer to your ques- 
tion, What has become of the Retail- 
ers’ Association? would say that on ac- 
count of the hot weather meetings 
have been discontinued. Our meet- 
ings will again start about the 14th of 
September, but I am not sure. The 
three brands of tobacco we have placed 
on the market here during the spring 
and summer have had the hearty ap- 
proval of both retailers and consumers, 
and with this encouragement we con- 
template bringing out other brands 
this coming fall. 

Yours respectfully, 
; A MEMBER. 

That’s right; keep up the good 
work, but don’t hide your light under 
a bushel. 




















Ballad of the Burglar. 


It was a wicked burglar, 
Who with his jimmy pried 

And twisted at the window, 
And soon he was inside. 


lt was the wakeful wifey, 

Who clutched her husband’s arm, 
And in a voice that trembled 

Told him of her alarm. 


She said, “I heard the burglar 
As he was creeping in, 
And heard him curse the rocker 
That struck upon his shin. 


“Since then, within the pantry, 
Strange noise I hear him make. 
I fear that he has eaten 
My first, my only cake. 


“Oh, hubby! hasten swiftly 
And summon the police, 
And have them take to prison 

This breaker of our peace.” 


It is the brutal husband 
Who cynically sneers 

At what his wifey tells him 
And snickers at her fears. 


He says, “If this poor burglar 
Has eaten all that cake, 
The coroner I'll send for 
When morning-light doth break.” 


It is a carven tombstone 
Which tells, in letters good, 
“A burglar with the angels 
From eating angel-food.” 
—Baltimore American. 





SUMMER-HOTEL CLERK—‘Here is 
your bill, sir.” 

GuEst—“You’ve made a mistake, I 
guess. This seems to be a bill-of-sale 
of the hotel and fixtures, golf-links, 
tennis courts, iron pier, bathing- 
houses, dancing-pavilion, toboggan- 
slide, merry-go-round, electric foun- 
tain, and livery-stable. I don’t want 
to pay for nothing but one room for 
two days.” —Judge. 





Advertisers of good goods find THE 
Cicar Store MAGAZINE a profitable 
proposition. 
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Queries Answered. 


E desire our readers to make free 
use of this column, whether they 
are subscribers or not, and will 

endeavor to answer all queries prompt- 
ly. Answers will be sent by mail when 
stamp is enclosed, and will not be 
printed herein when so requested. 

B. Z—You are informed that 
“Smoke House” cigars are manufac- 
tured by Fleck & Sons, Orange St., 
Reading, Pa. 

W. F. R.—Factory No. 1651, 5th 
Dist. of New Jersey, is owned and op- 
erated by F. L. Luz & Co., 14 Greene 
St., Newark, N. J. 

M. J. D.—Factory No. 55, 2d Dist. 
of New York, is operated by Gray, 
O’Hallran & Co., 14 Park Place, New 
York. 

L. B.—The names and addresses of 
several wholesale pipe houses appeared 
in this department in the March issue: 
of THe Crcar StorE MAGAZINE. 

S. A.—P. San Martin & Co., Tampa,. 
Fla., are the cigar manufacturers op- 
erating under Factory No. 294, Dist.. 
of Florida. 





What Others Say. 


Atiantic City, N. J. 
THE CiGaR StorE MAGAZINE: 
Enclosed find $1.00, for which send 
me your valuable magazine. 
- Yours very truly, 
Cuas. S. DAUGHERTY. 


. 
Newark, N. J. 
THe CiGar Store MAGAZINE: 
Yours is a spicy magazine—it just 
suits my taste. 
Yours truly, 
Wy. H. Jones. 
- 


New York, N. Y. 
THE CiGAR STORE MAGAZINE: 
I consider your magazine a great 
help to the trade. Every retailer should 
have it. 


Truly vours, 
Max BeEvuscHovp. 











Metropolitan Meanderings. 

RED KAHN, the famous 

“Midget,” is doing a_ special 

“turn” in his cigar store at 9% 
W. 26th St., where a fine assortment 
of imported and clear Havana goods 
keep him playing to a “crowded 
house.” 

Chas. Reinders, the cigarman who 
was for some time located at 208 West 
St., is now at 49 Grand St., at the 
corner of W. Broadway. 


B. A. Roithner has a handsome and 
unique looking cigar store at 543 Ful- 
ton St., Brooklyn. The walls are cov- 
ered with a rich color of red burlap, 
with an ornamental border and gilded 
mouldings—making it bright and at- 
tractive. 

Bunnell Bros., the cigarmen at 29- 
31 Centre St., have an immense bul- 
letin. board outside of their store, on 
which are displayed special announce- 
ments of their leading brands. 

John Jacobs, the genial representa- 
tive of M. Stachelberg & Co., manu- 
facturers of clear Havana cigars, is 
on a Western trip, which so far has 
proved most satisfactory in the way 
of choice orders. 

The 20th Century cigar store, 473 
Fulton St., Brooklyn, which is owned 
by Saul Abrahams, has a neat sign 
made of tin and painted to resemble a 
slate, on which is lettered daily some- 
-thing new to catch the eve of passing 
-smokers. 

“The Roycroft Segar Shop” is now 
used in connection with some of the 
advertising of John W. Merriam & 
Co., manufacturers of clear Havana 
smokes, 135-137 Maiden Lane. This 
means King’s Craftmen, or the high- 
est attainable expertness in workman- 
ship, which, coupled with the superior 
tobacco used in making Baron De 
Kalb, Henry Irving and Ellen Terry 

-cigars, makes them “Roycroft Se- 
gars.” 

A. E. Steinfels, who has been con- 
-nected with several prominent cigar- 
-men at various times, has succeeded 

‘the Koelsch Co., 1493 3d Ave., and 
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will make some alterations in the store. 
A choice line of popular sellers will be 
carried and sold, for Mr. Steinfels is 
an able young man, with a hobby for 
neat window displays. 

Stafford, 349 Amsterdam Ave., has 
an exceedingly neat little store in a 
high class neighborhood. He took 
hold of this place some six months ago 
and transformed an ugly looking place 
into a cozy retreat, where the younger 
generations of wealthy scions drop in 
for a chat and a smoke. Many of the 
“bloods” from a distance make this a 
rendezvous. 


Business has been more than good 
with Louis D. Behren, the manufac- 
turer of strictly union-made cigars at 
189 William St., and he reports or- 
ders on Planta De Santiago and La 
Flor de Imperio—his leaders in 10 
and 5 cent goods respectively—as be- 
ing far ahead of the corresponding 
period of last year, which he claims is 
due to the standard quality and price 
of the goods—a surprise to many on 
their first order. 

Jos. Leaser, the leaf tobacco dealer 
at 1911 2d Ave., will go into manu- 
facturing shortly and enlarge his place. 

M. Green, a white man, by the way, 
is new in cigars at Grand and Centre 
Sts., where he carries a fine lot of 
goods, among which are seen some 
choice pipes, smokers’ articles, etc. 

B. Eckert has a very neat cigar store 
at 101 Fulton St., Brooklyn, where he 
secures much trade from the traffic 
over the big bridge. 

M. Samuels, 263 Myrtle Ave., 
Brooklyn, is pushing “Sweet Smile” 
and “Your Name” cigars, and reports 
good trade on both these excellent 5- 
centers. 

L. Wilson has an unusually neat lit- 
tle store at 913 Columbus Ave. The 
cases are supported on iron legs and 
not on bulky bases, as is usual. A 
number of pictures ornament the walls 
and add to the attractiveness of the 
store; a large potted palm, several 
singing birds in cages, and comforta- 
ble chairs scattered around, give a 
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' CLEAR HAVANA CIGARS. : 

















2 
= 


MANUFACTURED AT KEY WEST, FLORIDA. 


PARK & TILFORD, 


Broadway, corner 2Ist Street, NEW YORK. 


2 FP FL PLP OS 
i 










PRICE LIST ON APPLICATION. 





Please mention THe Cigar Store Macazine to advertisers. 





THE CIGAR STORE MAGAZINE 





~wewevw+tg’?+fv‘'’TTT?TT?T?T?T?TT 
ph hee eee eee eee eee ed bo 


~errrererrrrrrrerreererereeveeeerrwrefe%feTgfgf TT '''T''''''''t''’’'''’'''’'''’'''''’'’'’T'T’\T’Tt?T’?TTTTTTTTTTTT TT" 


eee te ee Oe ee ee PR etwas 











Tt TWENTIETH CENTURY 
UGTER AND CUT 














if 






Automatic, They 
are 
Simple, made 
to Stand 
Reliable. Hood 
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PATENTED. 


ELEGANT IN DESIGN 
AND FINISH. 
Up-to-date retailers have them. 


You can get one from your Job- 


ber. Insist upon getting the 
TWENTIETH CENTURY 
LIGHTER. 


«. WE GUARANTEE THEM. ... 


+ 


Write us for further information. 


The Abbott 
Electric & Mfg. Co,, 


74 FRANKFORT ST., 
Cleveland, Ohio, U. S. A. 
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most inviting appearance, and many a 
transient smoker lingers for the mo- 
ment and always returns. 

J. Kembell has moved from 555 
Columbus Ave. to larger quarters at 
543. Cherry Diamond and Manuel 
Garcia are selling well. 

Josephson Bros., 392 W. Broadway, 
are having a heavy run on their Grand 
Vizier brand of cigars. 

Gus. Kracker has opened a neat 
store at 42nd St. and 1oth Ave. Rei- 
na Habanera, Star of America and La 
Union de Cuba are his leading brands. 

S. Stark, for some time in Park 
Row, has opened a branch cigar store 
at 399 8th Ave. 

H. Rosenberg is new in cigars at 
112 Pearl St., and has put in a fine line 
of clear Havana goods. La Trope is 
the leading brand. 

B. A. Costuma, 421 Broadway, has 
been giving away checks good for a 
drink of Moxie to encourage sales on 
La Nordicana cigars. 

Frankel & Shomuvitz are two en- 
terprising young men who have 
opened a cigar store recently at 152 
South St. 

Rodriguez & Co., 1142 Broadway, 
have made a number of alterations 
which greatly improve their well es- 
tablished store. 

F. Chambers, formerly with Moey’s 
cigar department, is now at A. Shulte’s 
cigar store, World Building. 

J. Sicard has a most model stand in 
the palatial Wool Exchange, 260 W. 
Broadway, and enjoys a fine box trade, 

The Criterion Cigar Store, 1488 
Broadway, is a favorite meeting place 
for theatrical people, who congregate 
before and after performances and at 
any odd moment. M. Robinson took 
hold of this place some eight months 
ago, has made a marked increase in 
receipts and established something of a 
reputation. A complete line of Egyp- 
tian cigarettes is carried, in addition to 
popular brands of cigars. 





Judge—It appears, prisoner, that 
you have been arrested for no less'than 
forty-two burglaries. 

Prisoner—Excuse me, Your Honor, 
not so many as that. You flatter me, 
I assure you!/—Fliegende Blaetter. 
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sgt snl lage NICKEL. Sweet Violet 
CIGARS 


are GOOD cigars, the kind that | 
makes a man risk burning his 
lips to get the last whiff. If 
you are not one of the up-to- 
date merchants who contribute 
to the enormous sale of over a 
million a month, and you do 
not know how good they are, § 
write for sample box, booklets, 
etc. 

















Respectfully, 
Austin, Nichols & Co. 
The boy wasa nickel in as well as a nickel out. 


Had he given his father that nickel, he might have NEW YORK. 
purchased a SWEET VIOLET Cigar, making five 
cents do ths work of ten—value considered Per J. EDWARD COWLES, Mgr. Cigar Dept 






















ESTABLISHED 1867. 


Unanimously Precialmed Superior, 





E. REGENSBURG & SONS, NEw YORK. 


ENJOY A NATIONAL REPUTATION. 
E. REGENSBURG & SONS, 


f 118 and 120 HUDSON STREET, NEW YORK. 
ys se 
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All sizes, from $55.00 
to $85.00 per 1,000. 


Send for samples and let us get in touch 


y with you. 


T. J. DONIGAN, 


43 Centre Street, 


New York. 








For PRESS CLIPPINGS... 
ON ALL SUBJECTS 
Please address 


National Press 
Intelligence Co. 


32 PARK PLACE, 


P. O. Box 2747. New York, 





BARGAINS IN TYPEWRITERS. 


Business men can save much 
valuable time by using a Type- 
writer. You will not be without 
one after once using. We fur- 
nish Remingtons, Smiths, Ham- 
monds anda | standardmachines 
at from $25 to $40, with full 
guarantee. New machines at 
Treduced prices. Will send ma- 
chine subject totrial. Standard 
machines rented at $3 monthly. 
We also exchange and buy for cash, Desks, Cabinets 
and Supplies at reduced prices. Send postal for illuse 
trated list of all standard machines. 


Consolidated Typewriter Exchange, 


241 Broadway, New York City. 
‘Telephone, 5389 Cortlandt. 








Miscellaneous Musings. 
Bur FALO price cutters have been 

having a fight among them- 

selves, and have cut many well- 
known five-cent straight cigars to 
eight for twenty-five cents. 

The quarterly report of the Conti- 
nental Tobacco Co. for the period end- 
ing June 30 is said to be very disap- 
pointing to the stockholders, as it 
shows a decrease, as compared with 
the preceding quarter, of $268,502. 

Six large cigar manufacturing con- 
cerns in Dayton, O., now have injunc- 
tions against the striking cigarmakers 
in that city, which prohibits the strik- 
ers from entering upon the premises 
or interfering in any way with the non- 
union men now at work. 

The Cuban tobacco crop is reported 
to be 25 per cent. greater this year 
than ever before, This is pretty good 
for an industry that was “forever 
crushed out” in 1898, when we went 
to war with Spain. 

Great quantities of chewing tobacco 
have been shipped to China from this 
country recently, and the major por- 
tion of it was consigned to Shanghai 
or Hong Kong for the use of the 
soldiers and sailors of the armies and 
navies suppressing the Boxers. 

Col. M. C. Wetmore’s retirement 
from the presidency of the Wetmore 
Tobacco Co., St. Louis, Mo., has start- 
ed many rumors, but it is claimed that 
the Colonel still retains all of his stock 
in the concern. 

The “smuggled Havana cigar trick” 
has again been worked by a smooth 
gentleman who recently did a land of- 
fice business in Galesburg, Ill. This 
fake is older than the hills, and the 
man who buys what he supposes are 
smuggled cigars ought to be “stuck.” 

The American Tobacco Co. has de- 
cided to not remove the W. S. Kimball 
branch from Rochester, N. Y., to the 
South, as was rumored a short time 
since. 

Many papers seem to be worrying 
over an item regarding the use of elec- 
tricity in the making of cigars, cigar- 
ettes, etc., and say that a machine has 
been perfected that will turn out 180,- 
000 cigarettes and 5,000 pounds of cut 
tobacco in a minute. Why not say “a 
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“The Casino Girl” 


WANTS TO KNOW YOU! 
SHE WILL 


Please your customers and increase 
your sales, because she is a well put ¢ 
together piece of goods of imported 
stock, and Guaranteed to maintain‘ 
her reputation for high quality. 


Every Man is in Love with Her. 
Shall We Introduce You ? sm, 


DISTRIBUTORS WANTED IN UNOCCUPIED TERRITORY 


Fer this High-Grade 5c. Cigar. 


We want YOU to send for samples and 
— Terms. Don't delay—write to- 


MAX JACOBY & CO., 
MAKERS OF FINE CIGARS, 


13th Street and Ist Avenue, 
NEW YORK, 
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Married 
Mans Permit. 


More fun than a cartluad of cats. Get 
one and get your best girl or somebody 
else’s best girl to sign it. Causes lots of fun 
and saves trouble, too. By mail, 5c.; one 
dozen permits, 20c. 








No free copies. Stamps accepted. 





Special price in larger lots with your ad. on. 


ANDY SMART'S 
PRINT SHOP, 


ROSTON, 
MASS. 
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million a minute?” It sounds better 
and is quite as probable and possible. 
Oh, smoke up! 

The decrease in the net earnings 
of the American Tobacco Co. for the 
quarter ending June 30 is $10,421 less 
than during the same period of 1899. 
They don’t seem to be making so much 
money as they used to. 

The New York Herald has discov- 
ered the tobacco spotting process and 
says that it is a good joke on smokers. 
The joke used to be on the growers, 
when naturally-spotted tobacco was 
only salable at a reduced price, while 
to-day the artificially-spotted article 
brings a better price and sells more 
readily. It is all a freak of fashion 
anyhow. 

The Cigarmakers’ Union of New 
York has ruled that a man cannot 
work for himself, and has notified C. 
Meisner, a cigar manufacturer of that 
city, that he “must discharge himself,” 
according to the rules of the union. 
Mr. Meisner has decided to remain at 
work. 





Sale of Tobacco in Panama. 


ONSUL GENERAL GUDGER, 
in a report to the State Depart- 
ment from Panama, says that it 

is an interesting fact that the greater 
part of the revenue of the country is 
derived from the sale by the Govern- 
ment to private parties of the exclusive 
rights to carry on certain kinds of 
business. He says: 

“The particular articles of trade for 
which these monopolies are created 
are those from which sure and high 
profits are expected to be derived and 
for which there is a constant and 
steady demand in this country. 

“As an example I mention the fol- 
lowing as the most desirable com- 
modities to those seeking concessions: 
Tobacco, cigarettes, salt, matches, ice, 
opium, beef, gambling. 

“These concessions are placed for 
sale every year by the Government and 
go to the highest bidder for the period 
of one year. For 1900 the tobacco 
concessions sold for $55,000 (about 
$26,400 gold), and was divided into 
two divisions. 

“The concession-for cigarettes was 
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CLEAR HAVANA CIGARS, 


CHAMBERS ST., WEST BROADWAY AND WARREN ST., 
57th STREET AND 6th AVENUE, NEW YORK. 135-139 WEST 424 STREET. 
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THOMAS H. HUGHES, sicns of EVERY DESCRIPTION, 
3} R EIGHTH STREET, }Neat Bradway, yess NEW YORK. 


DROP US A LINE AND WE’LL SHOW YOU “ HOW TO INCREASE YOUR BUSINESS.’ 
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TO 
SUBSCRIBERS 


ONLY ! 


A Lick and They'll Stick, 
But You'll Not Get Stuck. 


2000 , 
GUMMED 
LABELS 
SPS. $1.* 


Advertise Your Store. 
Increase your Business. 
A. WISEMAN, | youn os 


DEALER ty them; but 


IFINE CIGARS,| ieveeber: 


711 Easy Street, ter they will 














show up. 
Hustletown, N.Y. | This label 
EXACT GiZE, 1 1-8 X 1 1-2 INCHES. contains all 
: that’s neces- 


sary. Neatly printed on Jest gummed paper, 
in assorted colors, and mailed promptly (in 

bout 10 days) in a specially made box tha 
will keep them in perfect shape. Don’t wai 
until you’re all out, order sow. 


YOU WANT MORE? 
ALL RIGHT! Send us 


$2. For 5000 


OF THE BEST GUMMED LABELS MADE. 


e Cigar Store palding. 


agazine Co., New York. 


2c. STAMPS ACCEPTED. 


























sold for $30,000 ($13,200 gold), to 
one party, and the concession for to- 
bacco, cigars, etc., was sold for 
$25,000 ($11,000 gold). The gam- 
bling concession was also divided into 
two parts. The lottery, which con- 
sists of prizes and drawings for which 
tickets are sold, brings the Govern- 
ment something like $42,000 ($18,500 
gold) per annum; while the right to 
carry on gambling games, consisting 
of roulette tables, dice tables, slot ma- 
chines, wheels of fortune and other 
devices of this character, was bought 
for $69,000 ($30,400 gold). 

Thus the gambling right alone for 
the department brings the Government 
annually over $100,000 ($44,000 
gold). It can readily be seen how de- 
sirable these monopolies are, if they 
can be secured for anything like a 
reasonable price. 

Salt, for instance, is well known to 
be an absolute necessity, and yet the 
persons buying the salt concession 
have complete control of the supply, 
price and grade of salt to be sold in 
this market. The same is true of 
matches. 





A Good Fish Story. 

66 MAN will risk much for a pipe 
of tobacco, but the most dar- 
ing thing of the kind I ever 

have seen occurred in Bombay har- 

tor,” says a writer. 

“An enormous white shark was re- 
posing on the surface of the water by 
the ship’s side. I think the fellow had 
once tasted ‘human flesh, and from 
that moment, like all sharks, had be- 
come a ferocious manhunter. 

“A negro on board wagered for a 
pound of tobacco that he would jump 
into the water there and then. An in- 
credulous passenger laughingly took 
him at his word, whereupon the negro 
ran to the rail and sprang plump upon 
the hungry monster’s back. 

“IT have seldom seen anything so 
scared as that shark was; he plunged 
off, half his body out of the water at 
times, leaving a wake like a paddle- 
boat behind him, which could be traced 
for three or four hundred yards, when 
he dived, and never showed himself 
alongside our ship again.” 
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BESEESE SESS 
SPEND “iahen VACATION 


ADIRONDACK- 
+e YJOUNTAINS 


2,000 
FEET 
ABOVE 
THE 
SEA..... 


PURE AIR—DELIGHTFULLY COOL AND 
BRACING—NO HUMIDITY. 


+t 
RAINBOW LAKE INN 


ON RAINBOW LAKE 
FARD noe tear ofthe Arona 





in the heart of the Adirondacks, 
between Loon Lake and Paul 
Smith’s,on the New York Central and 
Hudson River Railroad, and is conveniently 
reached in a few hours on through express 
teains by those seeking 4 2 SF SS 


RECREATION, REST 
AND HEALTH......... 
BOATING & # st 3 








BATHING S 2 vt vt as 
DRIVING # 4 tt Adirondack 
LAWN TENNIS # 
GOLF LINKS # st Jt Jt 
TROUT FISHING 
TRAP SHOOTING 
DEER HUNTING vt 
BEAUTIFUL SCENERY 
EXCELLENT CUISINE 


A STEAM LAUNCH MAKES DAILY TRIPS 
THROUGH THE LAKES. 


Special rates and handsomely {illustrated 
id as pa! particulars, mailed = 


JAMES M. WARDNER & SON, 
Preskiia Cousty. RAINBOW, N. Y. 



































Short Smokes. 


T a recent meeting of the Epworth 
League in Chicago much indig- 
nation was expressed, owing to 

the fact that a prominent tobacco 
manufacturer was using the league 
badge on a brand of plug tobacco, 
which he was making under the name 
of “Epworth League Plug Tobacco.” 
Final action was deferred, and while 
waiting for one of the committees to 
amend its report, there being nothing 
to occupy the board’s attention, a call 
was made on the Rev. Dr. S. L. Ham- 
ilton, of Los Angeles, Cal., for one of 
his famous snake stories, to which the 
Doctor complied reluctantly. 

He said that on one occasion, while 
rambling in the mountains near Los 
Angeles, he captured a large rattle- 
snake. He put it into a tomato can 
and carried it to his home in the city. 
During the night a burglar, who en- 
tered his house, overturned the can. 
The snake took in the situation at once. 
He wrapped his head end around the 
bedpost, and his middle around the 
burglar’s leg, and then thrust his tail 
out of the window and rattled for the 
police until an officer came and made 
the arrest. 

The inmates of the Soldiers’ Home, 
Little Ferry, N. J., have just harvested 
their second crop of tobacco for the 
season. Both crops are excellent, and 
the old veterans are much delighted 
with their success at tobacco raising. 

A tax bill for the year 1816 for the 
amount of $13.38 was on exhibition 
recently in the window of the cigar 
store of John A. Rolfe, on Middle St., 
Portland, Me., which was made out to 
Benjamin Rolfe, the great-grandfather 
of Mr. Rolfe. It attracted much at- 
tention as a relic of years long past 
and gone. 

A man must have the solace of to- 
bacco, and he wants the best that 
grows, says the New York Herald. 
The sunshine of Yucatan, as well as 
that of Cuba, smiles on the fragrant 
weed, and gives perfume, an aroma, or 
a Romeo—as some one says—which 
is not to be found elsewhere. When a 
man is orthodox in religion and has a 
well filled pipe, there is very little else 
to be desired in this vale of tears. 





Please mention THe Cicax Store Macazine to advertisers. 








THE CIGAR STORE MAGAZINE 











LA de 


AE, 
——— 
Lidddddudddddééoo 
Z LLL 72 SLLESSS LL SPIPF. SLEELEESS SADA a 
JAAS! AL SY sees 


SF 


Ly Lipp bss; LZ 


a 


Wi1TH THE 


Benedict Little Cigar. 


It puis trade from all directions, It gathers 
in cigarette trade and five cent trade and one 
cent trade, 

The Benedict isarich, Havana filled, 3% 
inch, slender ‘* short smoke” which costs the 
dealer $7.50 a thousand and sells at $1.00 a 
hundred, or 10 cents for 10. 

The Benedict appeals to many classes of 
smokers and is vastly superior to any other one 
cent cigar. 

Don’t you want to share the fruits of our 
magazine advertising? We have 
created a demand which you will 
certainly find it profitable to fill. 


"Write to-day tor more intormation. 


BENEDICT & COMPANY. 


DAYTON, OHIO. 
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TRADE WANTS. 


Wants, For Sale, Exchange Advts., 
Special Notices, etc., will be inserted under 
this head for one cent a word for 25 words 
or more, cash with order; stamps ac- 
cepted. Answers may be sent care of this 
office and will be forwarded when desired. 

L. ROTHSCHILD & CO., 
General Business Brokers, 
320 BROADWAY, 
Room 92!, New York. 
Crear Stores anp Stanps in all parts of the city 
sold privately and in strictest confidence. If you 


wish to buy or sell a store, send postal and our rep- 
resentative will call. 











Cigar Stanp For Sale, in downtown prominent res- 
taurant. Price reasonable; long lease. 
Rotuscuitp & Co., 320 Broadway. 





Four Cicar Stanps For Sale, in downtown office 
buildings. Prices, $350 to $700. 
Roruscuitp & Co., 320 Broadway, 





Cicar Store For Sale, best part of 3d avenue, Har- 
lem; good business; 23 years established. Price, $2,- 
000; long lease. 

Rotrnscuitp & Co., 320 Broadway. 





Crcar Store For Sale, 7th avenue, Harlem; old es- 
tablished; owner retiring; well paying store; price, 
$2,000. 

Rotuscuitp & Co., 320 Broadway. 





Cuorce Desk Room or Orrice to let in prominent 
eemsea telephone and every convenience. Price 
low. ddress “Opportunity,” this office. 





Acents Wantep in cities and towns outside of 
New York to take orders for Gummed Labels at soc. 
per 1,000. “Bic Money,” care this magazine. 








ED. FREIMAN, 


MANUFACTURER OF 


FINE HAVANA 


«CIGARS... 





1364 Third Avenue, NEW YORK. 





Good Enough to Sell for [0c. 


PALISADE SPECIAL CIGAR 


Is a sinch Londre of Havana Filler and Sumatra 
Wrapper, and is a good selier, a good profit producer 
and a good smoke. 


May I Tell You Other Good Points? Write for Samples and Frices, 
J. WARSHAUER, 
Factory Mo. 2194, 94 Dist,, NY, 1444 Fifth Ave.. New York. 


ELIAS BUNZELMAN, 


Dealer and Commissioner in 


LEAF TOBACCO. 


No. 90 FIRST STREET, NEW YORK. 














Chinese Like Cigarettes. 


HERE has just been received/at the 
State Department from United 
States Consul General Goodnow 

at Shanghai a comparative statement 
of the importations of tobacco from 
the United States into China for the 
years 1898-99. 

In 1899 the importation of cigarettes 
was valued at $500,228.85, as com- 
pared with $40,109.20 in 1898; plug 
tobacco, $20,246.55 in 1899, and in 
1898 $21,152.60; leaf, $8,120.55 in 
1899, $42,862.40 in 1898; prepared, 
$7,022.60 in 1899, $8,242.50 in 1898; 
stalk, $2,587.85 in 1899, $3,802 in 
1898, making a total of $538,206.37 in 
1899, and $477,239.70 in 1898. He 
says: 

“Tt will be noted that the importa- 
tion of leaf tobacco is much less in 
1899 than in 1898. This can be partly 
accounted for by the undoubted fact 
that there is on hand yet part of the 
over-import-of 1898, which was largely 
beyond the needs of the market. The 
importation of leaf tobacco in 1899 
(98,933 pounds) is, however, also less 
than the amount imported in 1897 
(189,600 pounds), and I can only ex- 
plain the decrease in the amount of 
leaf tobacco imported by pointing out 


- that the importation of cigarettes has 


increased from a value (gold) of 
$293,152.32 in 1897 to $401,090.20 in 
1898 and $500,228.85 in 1899. Evi- 
dently the imported article is super- 
seding the variety manufactured here 
from American tobacco. In other 
words, the cheap labor here cannot 
compete in the manufacture of cigar- 
ettes with the skilled labor of the 
United States.” 


RETAILERS’ REVIEW. 
OLLIN BROS. have opened a new 
and handsome cigar store at 260 
King St., Charlestown, S. C. 
The counters and fixtures are of oak, 
and the showcases are the latest im- 
proved pattern of heavy plate glass. 
Oliver H. Horning is the new cigar 
man located at 444 No. oth St., Read- 
ing, Pa. 
The cigar store of Howell & Phipps, 
8th St. and Grand Ave., Kansas City, 
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FOR A GOOD, SOLID SMOKE 
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, LUCKE ROLLS 


10 FOR 10 CENTS. » 
SMALL, BUT OH! SO GOOD. 


STRICTLY LONG 
CLEAN FILLER. 


SOLD BY ALL UP-TO-DATE DEALERS. 


J. H. LUCKE & CO., Makers, 


LUCKE BLOCK, CINCINNATI, OHIO, U. S. A. 
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IMPORTANT 
NOTICE. 


We desire all retailers throughout 
the country to never lose sight of 
the fact that y 


The Cigar Store 
Magazine... 


> is issued solely in their interest, and 
that we shall always be glad to 
publish letters, communications, etc. 
from Retailers, Consumers, Jobbers, 
Manufacturers, or others, on mat- 
ters of interest or value to 


ideas for signs, etc., good stories, ; 
humorous or otherwise, which are 
always acceptable. 


All are invited to discuss and talk 
~ matters over through our columns, 
! and we ask you to make yourself 
, thoroughly at home in 


THE CIGAR STORE 
MAGAZINE. 


y Let us hear from you, 
% 


The Cigar Store 
Magazine Co. 
Times Building, NEW YORK. 
Telephone, 3707 Cortlandt. 


| 
| 
| 





was burglarized last month and $20 
worth of nickels taken from a slot ma- 
chine. 

John H. Finegan has opened a cigar 
and tobacco store in the Baim Build- 
ing, Haverstraw, N. Y. 

E. P. Rabenold, the cigarman, has 
removed from North 5th St. to 5th 
and Turner Sts., Allentown, Pa. The 
store will be handsomely refitted 
throughout. 

“The Ensign” cigar store, Rossland, 
B. C., has been purchased by L. Levy 
& Co., from Capt. Shaw. 

Wm. Dunlevy has sold his cigar and 
tobacco store in the Watts Building, 
Middletown, N. Y., to John J. Walker, 
who will make a number of improve- 
ments in the store. 

J. J. Moore is the new cigarman at 
1579 Maple Ave., Evanston, II. 

James Throp has opened a new cigar 
store in the Lidden Building, Main St.. 
Greenwich, N. Y. 

Walker’s cigar store at Bath, N. Y., 
was damaged by fire last month to the 
extent of $2,000, which was partly cov- 
ered by insurance. 

Ben Skeyhan has given up his cigar 
stand in the Second National Bank 
Building, and will open a new and 
handsome cigar store at the corner of 
West State and South Wyman Sts., 
Rockford, Ill. 

The cigar store of Harry Boss, 162 
Washington St., Binghamton, N. Y., 
was recently damaged by fire to the 
extent of several hundred dollars, 
which was fully covered by insurance. 

John E. Kelley has purchased the 
cigar business of Commissioner Now- 
ell, Franklin, N. H. 

S. J. Wilkerson, the Arcade cigar 
store man. Springfield O.,"is now 
manufacturing several private brands 
of his own, 


Barber—Will you have bay rum, 
sir? 

Rev. Hittemup—Er—anybody look- 
ing ?—N. Y. World. 


The new disease, say slangful tongues, 
When slangful tongues do wag, 
Is “chronic lint upon the lungs” 
From “chewing of the rag.” 
—Town Topics. 
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A. E. FARMER & CO., 


LEADING BRANDS_°F 
CLEAR HAVANA 


Ni 


DOMESTIC CIGARS. 


It will pay you to call and look through our 
line, or we shall be pleased to call on you 
with samples whenever you desire. 
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640 BROADWAY, NEW YORK. 


14 |PLAY THE PIANO 


Wanted... | 
A Hustler +) +5|\N 5 MINUTES 


We want a hustling representative 
for THE CIGAR STORE MAGAZINE in Knowledge of wusle ts unnecesessy 
i i as these simple Instructions and Dia- 
aed city, and have a magnificent peep vrams are éadily understood. even by a 
osition for you that will increase your aan. coanune | saybody to play the 
: in five mi » without previous 
regular income largely. snetruction OF long and tedious study. 
It is easy work and profitable em- It will surprise and entertain your 
i : friends, and brighten many dull even 

ployment, and will take but little of ings. 

i i Twenty-four ( different Piano or 
reed went pasate een: Paci in the Organ ‘Kecom — Rene of fall chords 
trade it will prove an especially attrac- in every key, both major and minor (72 
tive side line for you; while if you can- 
not take it up, please show this to some 
bright young man and have him write 


chords in ail', to accompany singing, 
playing of Violin. Banjo, Mandolin, 
us at once for particulars and liberal 
terms. 








sts A KNOWLEDGE OF MUSIC IS UNNECESSARY. wutvt $ 


other musica! ins'ruments, etc. Every- 
thing fully and clearly explained—suc- 

cess assured in every particular. 

SeeegegEeE Ee * 
Complete and Explicit Instruc- 
tions, Diagrams, Chords, Etc., by 
prepaid mail fur 23 Cents. nd 
ps or Coin and Order To-day. 
Satisfaction Guaranteed 
or Money Refunded... 


SPENCER PUBLISHING (0., 


147 NASSAU STREET, NEW YORK. 


THE CIGAR STORE 
MAGAZINE... 


Times Building, 
Telephone: NEW YORK. 
3707 Cortlandt. 
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Racine Paper Goods Co., 


RACINE, WISCONSIN, U. S. A. 


SOLE PROPRIETOR 3 AND MANUFACTURERS OF 





“Se 
THE PARMENTER IMPROVED 


CIGAR POCKETS 


Convenient in every way and acknowledged by manufacturers 
and retailers everywhere to be the best and cheapest method of 
advertising cigars: SURE to be distributed. 


These Cigar Pockets are made under and are broadly 
protected by Eight United States 
Patents, and other patents are now pending. 





They are also protected by letters patent in Canada, England, 
France, Belgium and Germany. 


Our Mr. O. L. Parmenter is the pioneer inventor in this line, 


and our patents broadly protect many constructions and variations 
in the line of 


Paper CIGAR POCKETS or Pouches. 


————We want YOU to. send for samples and prices. 





Please mention Tue Cicar Store Macazine to advertisers. 
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PE hens CO. __ CHICAGO, ILL. 





Metropolitan Tobacco (ompany, | 


134-136 Grand Street, Corner Crosby, 
NEW YORK. 


BRANCHES: 


313 West 125th St., New York. 334 Gold St., Brooklyn 
319 E. Houston St., New York. 137 Duffield St., Brooklyn. 
9-11 Warburton Ave., Yonkers, N. Y. 197 Graham Ave., Brooklyn. 








Peikebiy the nearest approach to 
A PERFECT CIGAR 


j Made pore of PURE HABANA 


TOBACCO by 


Jobn W. Merriam § Co. i 


135 and 137 Maiden Lane, 
Rew York. 


Soe foeioefoefoetoetnatoetoeteatoetocte Rorgoetongoetoeincfoetoatoetonts 


ARE YOU HANDLING 


Union Cigars? 
THINK IT OVER! 


> | 


; It will pay you to writeto... 


LOUIS D, BEHREN, 


Manufacturer of 


BLUE LABEL 


¢ Havane anc Domestic Gigar 
; STRICTLY UNION MADE. 
: 


189 William St., 


Telephone, 1110 John. NEW YORK. 
eoeaocontoetonsotsonsonsoase dio eioncoetoetoetototsotsotsottediodiedtoeteet 


Pn tactactatactactactactacte tat PoPoctetectatesteteteteont 
$56n04065000eeedeeocecesonccoes isos Soecoesoetoeloacen’ 


GED. L. STORM & 00. 


24-26 MURRAY ST., 
-»- NEW YORK. 


SOLE DISTRIBUTORS FOR 


owe 


Straiton § Storm Zo. 


Kerbs, Wertheim 
§ Schiffer 


Gonzalez, Mora § Zo. 


ESTABLISHED 1857. 


"Costiest Because Best.” 


CLEAR HAVANA 
M. Stachelberg & Co., 


383 and 385 West Broadway, 
NEW YORK. 





